Results achieved in 2023

Consolidation of our commitments for 2030
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*ROIC: abbreviation for ‘return on invested capital.’
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2022: 53,4% ** \With regard to the 2020 baseline per ton produced.

“**LTIFR: abbreviation for ‘lost-time injury frequency rate.’

Tﬂp 10% *#* Accrued since 2021.
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