
 The levels of excellence in the 
indicators related to client satisfaction 
(90%) and client loyalty (85,8%) were 
maintained.

 Progress was made in the consolidation 
of digital sales, which presented a 93% 
growth rate in relation to 2020. 

 The process of overhauling the fleet 
was continued with the incorporation 
of electric, gas-powered and hybrid 
vehicles, which contribute with a 
reduction of 83,5 tons of CO

2
.

 Technical and financial feasibility 
exercises were conducted for 
the installation of solar panels in 
Barranquilla, Pereira and Valledupar  
in Colombia.

 The Organization consolidated its 
understanding of the natural channel, 
thus reaching a greater number of 
clients and reinforcing its service 
model. This allowed achieving a growth 
rate of 393% when compared to 2020.

 A 90% score was obtained in the 
organizational climate measurement, 
as well as a 91% rating in terms of 
commitment, thus maintaining  
the levels of excellence regarding 
talent management. 

 The Organization made progress in 
the deployment of its organizational 
design plan focused on the exploration 
of new business models, and 
capitalized value in its  
operation through more than 30 
improvement projects.
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PresiDeNT

 Maintaining the profitable 
growth efforts by continuously 
strengthening the 
organizational capabilities. 

 Achieving progress in 
initiatives that contribute to 
the preservation of the planet, 
particularly focusing on the 
management of logistics.

 Consolidating the human 
development plans within the 
framework of Grupo Nutresa’s 
culture, talents and  
leadership model.

Business Outlook

 Focusing strategies based 
on healthy products on the 
market to address the new 
trends and boost the seal-
free portfolio.

 strengthening collaborative 
work with marketing teams to 
make progress in brand, sales, 
competitiveness and digital 
transformation fundamentals 
in order to ensure the 
generation of value.
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