
Emissions, mitigation 
of and adaptation to 
climate change

Novaventa forest in El Carmen de 
Viboral, Colombia.

Implementing actions focused on minimizing the emissions discharged into 
the atmosphere. This is done by prioritizing energy efficiency, using alter-
native types of energy, implementing clean technologies and efficiently us-
ing supplies in the production, distribution and logistics operations.
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Optimizing water consumption.

Achieving sustainable operations 
and logistics.

Innovating in terms of carbon-
efficient products, services and 
experiences.

Making responsible investments for 
the climate.

Contributing to the adaptation to 
climate change, risk management 
and culture transformation.

• Formulation of work plans for 16 commodities, including the 
measurement of the carbon footprint and the identification and 
adoption of leading regenerative practices.

• 7,49% reduction in the emission of greenhouse gases (GHG), 
scope 1 and 2, with regard to 2020 in the industrial operations 
across all geographies.

• 5,52% reduction in the usage of non-renewable energy in relation 
to 2020 in the industrial operations across all geographies.

• 86% of the electrical energy is supplied by certified renewable 
sources.

• Solar power generation increased by 14% in relation to 2020, with 
2.791.362 kWh of photovoltaic solar energy generated by the 
Biscuits Business (22,3%), the Chocolates Business (77,1%) and 
the Coffee Business (0,6%). 

• 1,03% of the total electric power consumed was drawn from 
photovoltaic sources.

• The Organization offset 22.622 tons of CO2 eq. corresponding to 
the carbon footprints of the brands Tosh, Livean, Zuko and Evok 
through projects carried out in Colombia, Costa Rica and Chile.

• Acknowledgment awarded to Tosh and Cordillera by the United 
Nations Environment Programme (UNEP), and inclusion in the 
One Planet Network platform along with the most important 
sustainability cases from around the world.

• Grupo Nutresa joined ‘Colombia Carbono Neutral,’ an initiative 
created by the Ministry of Environment and Sustainable Development 
that promotes the commitment to the carbon neutrality goal for 
2050.

• Implementation of the impact measurement model for at least three 
projects with the aim of quantifying the social cost of carbon. 

• Progress made in the initiative of planting one million trees: 333.520 
trees planted in 2021 and 200.000 seedlings in rustification 
conditions for being planted in 2022 in the Colombian states of Cesar, 
Norte de Santander and Antioquia, with the support of 401 families.

• Incorporation of the standard established by the Sustainability 
Accounting Standards Board (SASB) for reporting on energy, fuels, 
direct and indirect emissions, GHG emission reduction, ozone-
depleting substances and air pollutants.

• Implementation of the guidelines formulated by the Task Force 
on Climate-related Financial Disclosures (TCFD), and definition of 
roles, responsibilities and structure for climate governance. 

• Update of the climate change policy and strategy, and 
identification of risks according to the Integrated Risk 
Management Model to assess the probability of occurrence and 
the consequences in relation to the EBITDA. 

Management approach  
[GRI 3-3]

Progress achieved in 2021  
[GRI 3-3]

167

Pr
es

er
vi

ng
 th

e 
pl

an
et



Risks and opportunities  [GRI 3-3] 

Grupo Nutresa recognizes the reality of climate 
change and, therefore, it has committed to leading 
actions throughout its value chain to reduce green-
house gas (GHG) emissions, increase the productivi-
ty of natural resources, implement adaptation mea-
sures to climate changes and regenerate ecosystems 
to conserve biodiversity and inspire change towards 
a better world. 

The physical and transitory risks of climate 
change can represent a threat to the fulfillment of 
the Organization’s social, environmental and eco-
nomic objectives. Thus, the implementation of a 
model intended to identify, assess and mitigate such 
risks is essential and must be incorporated in the 
Company’s governance, as well as in the strategy and 
the goals that have been set. 

All these variables have been addressed by incor-
porating the guidelines formulated by the Task Force 
on Climate-related Financial Disclosures (TCFD). 
Furthermore, Grupo Nutresa constantly assesses 
the externalities associated with land use, climate 
change and air quality in the value chain through 
its impact measurement model under the true val-
ue methodology. The purpose is to identify both the 
positive and negative impact associated with the 
intervention of the natural capital, the ecosystemic 
services of the soil and the purchase of certified 
commodities. The objective is also to identify the im-
pact associated with GHG emissions and air pollut-
ants in the chain, eco-efficiency initiatives, emission 
offsetting and the use of clean energies.

All these actions become an opportunity for the 
Organization to continue implementing programs 
focused on the efficient use of the resources, the 
transition to cleaner energies, the integration of 
digital tools and the development of portfolios with 
a lesser environmental impact guided by timely con-
versations with the stakeholders and the strength-
ening of partnerships with internal and external en-
tities.

Outlook

Grupo Nutresa has set ambitious goals for 2030 
based on the commitments established in its climate 
strategy, which includes climate change adaptation 
and mitigation actions, as well as the energy transi-
tion to cleaner and/or renewable energies. 
To fulfill the goals, the Company will strengthen its 
methodology based on the TFCD recommendations, 
which includes the climate governance in the corpo-
rate governance structure, reinforcing the respon-
sibilities at all levels of the Organization and estab-
lishing new articulated work scenarios, such as the 
climate change task force.  

On another note, the Nutresa Energy Manage-
ment Committee (abbreviated GEN in Spanish) will 
maintain work on fields such as: 

• Management and diversification of the en-
ergy matrix with renewable energies, which 
already includes more than 14 initiatives and 
a reduction potential of more than 594 tons 
of CO

2 
per year.

• Photovoltaic energy projects and use of bio-
mass as renewable fuel. 

• Negotiation of certified green electric power 
in all the geographies.

• Energy efficiency in the industrial opera-
tions, restaurants and logistics operations 
with more than 20 initiatives focused on 
optimizing the consumption in energy-in-
tensive technologies such as compressed air, 
steam, refrigeration, baking, lighting and air 
conditioning.

Finally, Grupo Nutresa will continue devoting efforts 
through its responsible sourcing task force to estab-
lish the climate change adaptation and mitigation 
actions in the value chain and reduce the emissions 
of scope 3 GHG, which represent more than 90% for 
the Company.  
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Practices that stood out and acknowledgments

Increase in the usage of energy from renewable 
sources

Grupo Nutresa has been undertaking multiple and 
diverse initiatives focused on reducing its depen-
dence on non-renewable energy sources. That is 
why, in 2021 jointly with the firm Celsia, the Cold 
Cuts Business installed 110 solar panels at its pro-
duction plant in Rionegro, in the Colombian state 
of Antioquia, with an installed capacity of 55.870 
kWh/year. Additionally, in the facilities of Compañía 
de Galletas Noel in Colombia, the Biscuits Business 
advanced in the phase 2 of the photovoltaic energy 
generation project, reaching an installed capacity 
of 720.000 kWh/year. Both initiatives contribute 
to the reduction in the emissions and enhance the 
self-supply and energy security based on clean en-
ergies with a decrease of 314 tons of CO

2
 equivalent 

per year.

Low-emissions transport fleet

In its search for the responsible development of the lo-
gistics processes, Grupo Nutresa has expanded its trans-
port fleet with more efficient vehicles that run on clean-
er energies. In 2021, the Cold Cuts Business, Comercial 
Nutresa and Novaventa acquired low-emissions vehicles: 
two gas-powered vehicles, four hybrids and the motors 
of 15 vehicles were converted to natural gas operation, 
which is equivalent to 149 tons of CO

2
eq. per year. Addi-

tionally, the Cold Cuts Business implemented the pilot of 
a model for the delivery of orders using electric bicycles 
with enough autonomy for reaching 44 clients from the 
traditional and modern channels in Bogotá, Colombia. 
The objective is to decrease the emissions associated 
with product transport, as well as the noise pollution. 
The estimated emissions reduction achieved through 
this initiative is 2,7 tons of CO

2
eq. per year. 

Renewable energy seal in Costa Rica, Peru and 
Chile

The Chocolates Business and Tresmontes Lucchetti 
were granted the Renewable Energy Seal for their 
production plants in Costa Rica and Chile. This Seal 
certifies that the electric power used by the facilities 
comes from renewable sources: hydroelectric, geo-
thermal, biomass, wind and solar energy. In Costa 
Rica, the Company was able to source 98% of the 
total energy consumption from renewable sources 
and, in Peru, the rate amounted to 99,7%. With this 
initiative, a total of 12.155.474 kWh of renewable 
energy were generated.
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Material topic details

The adaptation to climate change and its mitigation remain to be relevant is-
sues for the stakeholders and Grupo Nutresa. Therefore, the Company estab-
lished its climate strategy for 2030 by prioritizing approaches such as resilient 
sourcing; sustainable operations and logistics; innovation in carbon-efficient 
products, services and experiences; and environmentally responsible invest-
ment. The following are the Organization’s main progress achievements on 
each one of these work fronts:

Climate change strategy for 2030

Resilient sourc-
ing

Environmentally  
responsible  
investment

Sustainable  
operations and 
logistics

Innovation in  
carbon-efficient 
products, services 
and experiences

100% 
of the commodities sourced in a 
productive and sustainable way 
while preserving biodiversity.

Reducing  
food loss by 30% and 
food waste by 50%.

-40%  
GHG scope 1 & 2.

100%  
renewable electrical 
energy.

-25%  
energy usage.

100%  
recyclable, reusable and 
compostable packaging 
materials.

Responsible 
sourcing  
that preserves  
biodiversity

Environment  
and circular  
solutions 

Sustainable sourcing of 
cocoa in the Yariguíes 

plantation located 
in Barrancabermeja, 

Colombia.
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Resilient sourcing
One of the goals set for 2030 is to ensure the sustain-
able sourcing, which includes managing the scope 3 
emissions. In 2021, these emissions totaled 142.508 
tons of CO

2
 in the categories that were assessed, with 

a finished product transport share of 20,31% and 
76,5% for the commodities. [GRI 305-3]

23.902,00 

18.546,00

27.909,00 

18.817,00

26.972,00 

20.313,00

29.907,24 

19.563,15

2018 2019 2020 2021

Scope 1 emissions from distribution operations 
(tons of CO

2
 eq.)

Scope 3 emissions from distribution operations 
(tons of CO

2
 eq.)

Sustainable operations and logistics
The reduction in the environmental impact of the 
operations and the logistics processes includes the 
transition to cleaner energies, the sourcing of re-
newable electric power and the decrease of refrig-
erant gas emissions. The following were the main 
actions taken by the Company throughout 2021.

External energy consumption 
[GRI 302-2] [FB-FR-110a.1]

% of renewable:

* Distribution 
operations in 
Colombia.

 N/A  2,41

2020 2021

  184.379,7 GJ   199.503,7 GJ   

Energy
The Organization makes progress in the optimi-
zation of energy consumption in all its production 
and support processes, as well as in the transition 
to renewable energy sources in all its industrial 
operations. 

In 2021, a 3% reduction was achieved in the us-
age of energy from non-renewable sources (thermal 
energy from non-renewable sources). This result was 
obtained through the production growth, the conti-
nuity in the implementation of leading operational 
practices, the development of new projects and the 
technological overhaul. 

Employees from the 
Pastas Business in 
Colombia.
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Internal energy consumption [GRI 302-1] [GRI 302-3] [FB-PF-130a.1] (ODS 12.2)

2018 2019 2020 2021

  527,1     562,5     595,7     666,2   

  666,4     654,6     667,4     695,5   

2018 2019 2020 2021

  20,2     20,3     20,3     22,5   

1.221,4   1.272,6   1.326,8     1.325,0   

2018 2019 2020 2021

  39,3     41,3     43,5     41,5   

  783,7     780,8     755,7     713,7   

2018 2019 2020 2021

  12,2     12,4     12,8     14,0   

  430,5     445,5     473,2     483,9   

2018 2019 2020 2021

  129,7     127,2     130,7     135,2   

1.354,8   1.304,3   1.359,8     1.407,4   

2018 2019 2020 2021

  6,5     6,2     5,7     7,0   

  727,9     642,7     732,7     654,9   

2018 2019 2020 2021

  8,4     8,7     8,9     8,1   

1.702,5   1.678,0   1.678,9     1.570,3   

2018 2019 2020 2021

  -       -       42,3     35,7   

- -   781,6     705,0   

2018 2019 2020 2021

  57,9     56,9     42,4     54,6   

  1,7     1,5     2,6     2,9   

Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   

Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   

Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México   Chile   República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   

Colombia Peru  Costa Rica 

Mexico Chile  Dominican Republic

Panama United States Colombia- restaurants*

Non-renewable (GWh)

Total energy consumption (GWh) Consumption intensity (kWh / t.p.)

Renewable (GWh) Electricity consumption (GWh)

* Consumption intensity for restaurants 

(kWh/million main courses).
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Use of electric power in the operations 
[GRI 302-4]
In Colombia, the electric power indicator grew 
2,3% in relation to 2020 due to the fact that elec-
trical energy consumption was greater than the 
increase in tons produced.

In the operations across the strategic region 
(Chile, Costa Rica, United States, Peru and the Do-
minican Republic), the electrical energy consump-
tion indicator increased 3,4% with regard to 2020.

Usage of thermal energy from non-
renewable sources in the operations  
[GRI 302-4]

Transition to cleaner energy sources
The main objective of the energy transition is to re-
duce the GHG emissions. This is possible with the 
change in the energy generation source and the mi-
gration from the traditional use of fossil fuels to re-
newable fuels. 

In the strategic region, fossil fuels represented 
56% and their use was reduced by 2,81% with re-
gard to 2020 due to the technological overhaul of 
the production processes, the broader use of electric 
power and the projects intended to optimize energy 
consumption in production processes. The following 
initiatives stand out:
• Progress in the sourcing of certified green ener-

gy in the Retail Food Business; successful nego-
tiation of green energy supply for the Pops pro-
duction plant and its ice cream shops.

• Deliveries without CO2 emissions in the Cold 
Cuts Business in Colombia through the use of 
biocharging devices that depend on people’s 
motive power and also rely on solar energy. This 
pilot project was developed jointly with Opperar 
in Bogotá.

• Sourcing of 95% of the energy from certified re-
newable sources in the Chocolates Business in 
Peru. 

• 25% increase in the use of biomass (coffee and 
tea grounds, wood chips) in Tresmontes Luc-
chetti thanks to operating optimizations.

15,3% 
corresponds 

to energy from 
renewable 

sources.

13,1% 
corresponds 

to other fossil 
fuels.

56,0% 
corresponds 
to thermal 
energy from 
non-renewable 
sources.

28,7% 
corresponds to 

electrical power 
from the grid.

Non-renewable thermal energy

86,9% 
corresponds 
to the use of 
natural gas.

Employee from Tresmontes 
Lucchetti in Chile.

Energy used by Grupo Nutresa’s 
industrial plants
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 Green energy supply 
Grupo Nutresa maintains its commitment to the use of 
electrical energy certified as zero emissions. 
• In Colombia, 189,44 GWh of this type of energy 

were consumed, thus avoiding the emission of 
38.523 tons of CO

2
 eq. 

• In Chile, Tresmontes Lucchetti’s four production plants 
used 32,7 GWh of zero-emissions electric power, 
preventing the emission of 13.114 tons of CO

2
 eq. 

• In Costa Rica, 95% of the electric power consumed 
in the three production plants is certified energy 
and prevents the emission of 338 tons of CO

2
 eq.

• In Peru, 95% of the electric power consumed in the 
production plants of the Chocolates Business is 
certified energy and prevents the emission of 1.031 
tons of CO

2
 eq.

• In the United States, 100% of the electric power 
consumed in the production plants of the Coffee 
and Biscuits Business Units is certified energy and 
prevents the emission of 8.581 tons of CO

2
 eq.

Use of renewable energy sources 
Grupo Nutresa makes progress in the fulfillment of its goal 
of obtaining 100% of the energy it consumes from renew-
able sources for 2030. To achieve this, the Organization 
has relied on the installation of photovoltaic solar energy, 
which allows generating energy on-site in a simple way 
and with multiple options regarding equipment suppliers 
and service providers. The use of biomass and solar ener-
gy represented 16,9% of the energy consumed in Mexico, 
Costa Rica, Panama, the Dominican Republic, Peru and 
Chile, and 19,9% of the energy used in Colombia.

Progress was also achieved in the 
Business Units: 
• In the production plant of the Biscuits Busi-

ness in Medellín, the Company continued 
working on phase 2 of the roof solar panel 
project installing 1.553 panels, which al-
low reducing the consumption of electric 
power from the grid by 60.000 kWh/month 
(720.000 kWh/year).

• The Cold Cuts Business installed in its Rione-
gro production plant, in the Colombian state 
of Antioquia, 360 m2 of solar panels in col-
laboration with the firm Celsia. These panels 
generated more than 55.000 kWh through-
out the year and prevented the emission of 
22 tons of CO

2
 eq.

GHG emissions
The Company continues devoting efforts for de-
creasing the emissions with the deployment of 
optimization projects in industrial processes and 
the incorporation of alternative and certified en-
ergies.

The Organization has decreased by 7,49% 
the scope 1 and 2 emissions, with a reduction of 
4,76% for scope 1 emissions and 28,32% for scope 
2 emissions. Additionally, the scope 1 emissions 
associated with refrigerant agent leaks dropped 
20,8%. [GRI 305-5] [TR-RO-110a.2]

Employees from the Biscuits 
Business in Costa Rica.
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Scope 1 and 2 emissions  [GRI 305-1] [GRI 305-2] [GRI 305-4] [FB-AG-110a.1] [TR-RO-110a.1, a.3]

2018 2019 2020 2021

69.595,9 72.463,9 75.039,1 77.505,1

88,0 84,3 84,1 80,9

2018 2019 2020 2021

4.165,2 4.251,1 4.183,9 4.281,4

252,2 266,6 273,5 251,6

2018 2019 2020 2021

7.953,9 10.860,5 11.515,1 11.283,8

158,8 205,5 200,0 194,0

2018 2019 2020 2021

5.697,2 5.176,0 6.584,5 5.462,1

201,0 186,1 243,4 188,3

2018 2019 2020 2021

16.668,1 16.194,7 13.857,2 10.984,9

174,2 166,0 144,2 114,4

2018 2019 2020 2021

3.441,9 3.338,2 2.961,1 3.583,0

386,1 343,6 380,6 333,6

2018 2019 2020 2021

1.902,4 1.970,1 2.027,4 2.027,4

384,0 378,3 382,5 390,9

2018 2019 2020 2021

10.823,4 11.931,6

199,9 235,8

2018 2019 2020 2021

9.454,0 10.804,5 8.684,0 10.002,0

283,6 281,0 532,2 534,4

Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   

Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   

Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   Colombia plantas Perú Costa Rica México Chile República Dominicana  Panamá    Colombia - Restaurantes  Estadus Unidos   

Colombi- Production plants Peru  Costa Rica 

Mexico Chile  Dominican Republic

Panama United States Colombia- restaurants*

Scope 1 emissions (tons of CO
2
 eq.) Scope 2 emissions (tons of CO

2
 eq.)

Total scope 1 and 2 emissions (tons of CO
2
 eq.) Total scope 1 and 2 emissions (kg of CO

2
 eq./t.p.)

* Consumption intensity for restaurants (tons of 

CO
2
 eq./million main courses).
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Pollutant emissions results [GRI 305-6]  
[FB-FR-110b.1, b.2, b.3].
The Organization maintained the control and moni-
toring of the pollutants emitted into the atmosphere, 
which is carried out at each one of the production 
plants through isokinetic monitoring systems and 
emission factors associated with the use of the fuels. 
The air pollutant emissions amounted to 41,2 tons 
of particulate material, 8,6 tons of SO

2
, 110,5 tons 

of NOx, 2,3 tons of COV [GRI 305-7] [TR-RO-120a.1], 
and the emissions of ozone-depleting substances to-
taled 101,6 kg of CFCs.  

Net emissions reduc-
tion in tons of CO

2
 eq.

2019 2020 2021

From scope 1 thermal 
energy

  -       64,8     3.535,3   

From scope 2 thermal 
energy

  2.846,9     6.561,7     4.207,9   

Sustainable logistics in 

Comercial Nutresa in 

Colombia.
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It is worth highlighting the acknowledgment awarded 
to the Coffee, Cold Cuts and Biscuits Business Units 
placing them among the 10 companies with the best 
results in the sustainable corporate mobility plans by 
Área Metropolitana del Valle de Aburrá in Colombia.  

Innovations in carbon-efficient products, 
services and experiences
Four of Grupo Nutresa’s brands have been certified 
as carbon neutral: Tosh, Evok, Livean and Zuko, in 
different geographies. In 2021, these brands offset 
22.622 tons of CO

2
 through the following projects:

• Banco 2 initiative, forest conservation in the 
eastern Antioquia region in Colombia.

• Bosque Vivo Osa, Fonafifo, payment methodol-
ogy for environmental services in Costa Rica.

• I-REC certificates, electric power from renew-
able sources in Colombia.

• Project focused on the conservation of the Cos-
ta de Valdivia reserve in Chile.

• REDD+ project, Amazon rainforest  
in Colombia. 

• Wind power portfolio in India.
• Reduction in Tosh’s carbon footprint: 28,6% 

since 2017.

Finally, it is worth noting that the Tosh and Cordille-
ra brands were awarded an acknowledgment by the 
United Nations Environment Programme (UNEP), and 
were included in the One Planet Network, platform 
that discloses the most important sustainability cas-
es from around the world.  

Environmentally responsible investments 
Since 2020, the Company incorporated the guide-
lines of the Task Force on Climate-Related Financial 
Disclosure (TCFD) and its four main components: 
governance definition, risk analysis, structuring of 
the strategic climate change route for 2030 and 
formulation of metrics and goals (reducing scope 3 
emissions by 40% for 2030; ensuring 100% of the 
energy used by the Company comes from renewable 
sources; and 25% reduction in the non-renewable 
energy).

The climate change strategy also visualizes the 
opportunities arising from the energy efficiency and 
transition, innovation in carbon-efficient products 
and services, as well as the environmentally respon-
sible investment. 

In 2021 in Colombia, the Organization participat-
ed in the ‘Colombia Carbono Neutral’ program and in 
the initiative deployed by the National Planning De-
partment (abbreviated DNP in Spanish) and the Cli-
mate Risk Management Action Fund. This initiative 
comprised two case studies, which are available at

Further information

Further information

As well as the diagnosis for the voluntary 
agreements in Colombia

22.622

Four of Grupo Nutresa’s brands have 
been certified as carbon neutral: Tosh, 
Evok, Livean and Zuko, in different 
geographies. In 2021, these brands offset

tons of CO2

Further information 
TOSH

Further information 
Cordillera
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https://fondoaccion.org/wp-content/uploads/2021/09/210922-casos-de-estudio-adaptacion-1.pdf
https://www.portafolio.co/negocios/empresas/empresas-colombianas-que-se-han-acogido-a-acuerdos-voluntarios-para-reducir-emisiones-de-carbono-557712
https://www.oneplanetnetwork.org/knowledge-centre/resources/case-study-tosh-guidelines-providing-product-sustainability-information
https://www.oneplanetnetwork.org/knowledge-centre/resources/case-study-cordillera-guidelines-providing-product-sustainability

